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Absract
This paper analyzes the television series, Leyla ile Mecnun (L&M ), which became one of
the ”cult” series of the youth culture in Turkey and aims to demonstrate the links between
the series and that culture. The study of the television series L&M helps to reconcile the
two axes of the conference (”the production of series subject to numerous constraints” and
”the ‘imaginary’ inspired by Turkish series, representations, symbols and taboos”). First of
all, the series is a good example for a discussion of the production of series under numerous
constraints. Since L&M was produced for the public channel, TRT1, the producers of the
series had to face the censorship of the channel. Not only was the series produced under the
constraint of censorship but also once the TRT officials announced, right after the Gezi Park
events, that they wanted to end the contract, it was also impossible for the series to find
another channel even though it had become one of the cult series of the urban middle class
youth in Turkey. Not only are the difficulties and the constraints of the series interesting
but so are the ”tactics” used by the series to overcome these difficulties and constraints. In
this manner, this paper argues that there is also a link between the ”tactics” used by the
producers of the TV-series and the characteristics of youth. It is argued that they both use
”necessary conformism (Ĺ’uḱ’usĺ’u, 2009; Ĺ’uḱ’usĺ’u, 2013)”. Instead of entering into direct
confrontation with these constraints, the producers chose to transcend them with creativ-
ity instead of resisting openly against them. Concerning the censorship of words or images
related to alcohol or cigarettes, for example, they chose to name them differently. In other
words, they created a new jargon, the jargon of the series to overcome the rules of the public
channel. In fact, it is this jargon as well as the characters of the series that became very
popular with the youth. Even though, the series never got high ratings (since the older
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generations seemed to have difficulty understanding this ”absurd” comedy), it became a cult
series of the young generation, a series that is not really a phenomenon of ”classic TV” but
of the ”internet” since young people watched it online most of the time and commented on it
using internet (twitter, facebook, online dictionaries, etc). It is this popularity which turned
the series into an important image of Gezi Park in late May and June 2013 as well as its
rejection by the public channel.


